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1 DG MOVE, February 2025 
2 Indirect distribution channels in the travel industry refer to third-party platforms and partners, including 
brick-and-mortar travel agencies, online travel agencies (OTAs), global distribution systems (GDSs), tour 
operators, wholesalers, and meta search engines, that market and sell travel products and services on behalf 
of suppliers. These channels play a crucial role in broadening market reach, tapping into diverse customer 
segments, and generating bookings through intermediated rather than direct sales paths. 

https://transport.ec.europa.eu/news-events/news/commission-launches-call-evidence-air-services-regulation-revision-2025-05-12_en
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3 Special Report 15/2021: Air passenger rights during the COVID-19 pandemic 
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https://ec.europa.eu/transport/themes/mobilitystrategy_en
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https://op.europa.eu/en/publication-detail/-/publication/f03df002-335c-11ea-ba6e-01aa75ed71a1
https://op.europa.eu/en/publication-detail/-/publication/f03df002-335c-11ea-ba6e-01aa75ed71a1


 

 

https://www.reuters.com/article/idUSKCN1AV141/
https://www.brusselstimes.com/1558049/passengers-unlikely-to-get-refunds-for-air-belgium-flights



