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IMPACT ASSESSMENT ON THE REVISION OF THE AIR SERVICES REGULATION
(REGULATION 1008/2008)

EU TRAVEL TECH POSITION PAPER
eu travel tech welcomes the opportunity to comment on the European

Commission’s call for evidence' for an Impact Assessment regarding the
upcoming revision of the Air Services Regulation (Regulation 1008/2008).

While the Air Services Regulation touches on a plethora of issues of significant
importance for the aviation sector, eu travel tech will comment only on the
elements which directly relate to the role of intermediaries active in the
distribution of air transport services. These include (1) non-discriminatory access
to air fares across all indirect distribution channels?, (2) effective consumer
redress (including prompt refunds) as a condition for market access, (3) price and
sustainability transparency, as well as (4) airline insolvency protection.

1. Background

To discuss the issues around price transparency in the context of the Air Services
Regulation (particularly Article 23), it is useful to consider the relevant sector
developments of the past decade:

1.1. Fare information fragmentation

Information on air ticket fares has become more fragmented across different
sources: Airlines’ direct distribution websites, online travel agencies (OTAs), travel
management companies (TMCs), metasearch engines and global distribution
systems (GDSs). Large airlines’ practice of withholding fare content from indirect
distribution channels and adding surcharges to such channels further adds to this
fragmentation. For example, one carrier introduced a €16 “Distribution Cost
Charge” (DCC) on tickets booked via GDSs in 2015, and other carriers have since
applied similar fees. In some cases, airlines have even removed certain fares or
branded products from travel agent systems, effectively forcing consumers to
shop on the airlines’ own websites.

1 DG MOVE, February 2025

2 |Indirect distribution channels in the travel industry refer to third-party platforms and partners, including
brick-and-mortar travel agencies, online travel agencies (OTAs), global distribution systems (GDSs), tour
operators, wholesalers, and meta search engines, that market and sell travel products and services on behalf
of suppliers. These channels play a crucial role in broadening market reach, tapping into diverse customer
segments, and generating bookings through intermediated rather than direct sales paths.
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1.2. Airline offer unbundling and optional services

Airlines have progressively unbundled their offers, with a number of services
becoming optional (such as baggage). As a result, the information provided by
airlines to the intermediaries does not always include all components necessary
to ensure effective comparison of competing airline offers.

1.3. Inconsistent data sharing with intermediaries

Airlines have continued not to act in a uniform and consistent manner in the
provision of information to intermediaries. The lack of uniformity in how different
airlines supply information to their distribution channels makes it highly difficult
for intermediaries to present a uniform and consistent price display to consumers,
which has a negative impact on consumers’ ability to compare competing offers
and on compliance with the Air Services Regulation’s transparency requirements.
Intermediaries depend on airlines to provide information in a usable and
standardized format.

In addition, several large EU carriers withhold all or part of their fares, fees, and
tax data from metasearch engines, OTAs and other intermediaries. This not only
violates Article 23 but directly contradicts Recital 16, which guarantees consumers
the right to compare prices, and Recital 15, which guarantees access to all fares.

1.4. Resulting impact on consumer price comparability

This lack of transparency currently experienced on the marketplace prevents
consumers from accessing comprehensive and transparent information on air
fares, optional price supplements and related charges. As a result, it is
increasingly difficult for them to compare prices across airlines, as searching for
the same ticket can yield very different results depending on the distribution
channel used. The European Commission’s 2019 evaluation of the Air Services
Regulation had already clearly stated that “current price transparency rules do
not seem to enable an effective price comparability for passengers”.

1.5. Need for regulatory update to restore transparency

The revision of the Regulation is therefore a unique opportunity to ensure the
text’'s underlying objective is met: customers must be able to effectively
compare the prices for air services of different airlines at the beginning of the
booking process.



2. Non-discriminatory access to fares (Recital 15; Article 23)

2.1. Reinforcing consumer rights through channel-neutral access

The forthcoming revision should build upon Recital 15, which currently states that
consumers “should have access to all air fares and air rates irrespective of their
place of residence within the Community”, by explicitly adding that access must
be granted “irrespective of the booking method or channel chosen.”

Extending Recital15 to prohibit channel-based discrimination will restore
effective competition in air ticket distribution and support the purpose of Recital
16, which establishes consumers’ right to compare effectively the prices for air
services of different airlines.

eu travel tech calls, moreover, on the Commission to include a clear ban on
discrimination based on purchasing channel in the substantive provisions of the
Regulation.

2.2. Prohibiting fare withholding and channel surcharges

Airlines should be prohibited from:

o withholding fares, fees, or taxes from indirect distribution channels;

e surcharging consumers (directly or indirectly) when they choose such
channels; or

e using technical or contractual means to limit the comparability of offers
across the market.

2.3. Ensuring equal availability of all fees, taxes, and branded fares

A revised Article 23 should also make clear that all fares, fees, and charges
offered by an airline must be equally available to consumers, regardless of their
chosen distribution channel.

3. Market access and operating license conditions (Articles 4-
9, spec. Article 5)

3.1. Linking license validity to EU consumer rights compliance

A modernised Air Services Regulation must guarantee that market access is
reserved to carriers that respect EU consumer rights in full.

We propose that the operating license criteria in Article 5 be amended so that no
air carrier may obtain — or retain — a valid operating licence unless it:



e demonstrably complies with Regulation 261/2004, including the obligation
to refund passengers within seven days (Article 8 §10a);

e maintains an always-open and interoperable refund interface for indirect
and direct sales alike; and

e is prohibited from unilaterally suspending or disabling its refund system,
even in situations of mass disruption, as observed during the COVID-19
pandemic.

3.2. Financial resilience buffers and monitoring framework

We welcome DG MOVE’s current examination of financial resilience buffers (such
as counter-cyclical liquidity plans) within the air carrier licensing criteria, provided
that the 7-day refund guarantee remains the primary safeguard for consumers.
The European Court of Auditors’ 2021 report on passenger rights failures during the
COVID-19 pandemic?® calls for stronger enforcement mechanisms to ensure refund
compliance, thereby reinforcing the case for tying refund compliance to license
validity.

We recognise, however, that linking consumer refund obligations to the right to
operate introduces enforcement and monitoring challenges, especially given the
layered obligations of Regulation 261/2004 (such as refunds, re-routing,
compensation, and care). This reinforces the need for a clear and robust
monitoring framework, potentially led by a central EU regulator or coordinated
through national authorities, to ensure ongoing compliance. Such a monitoring
framework should be explicitly called out in the revised Regulation, requiring
airlines to submit regular compliance data and real-time system transparency
to licensing authorities.

By tying market access to proven and enforceable refund practices, we can
ensure consistent consumer protection across the EU and avoid a repeat of the
refund failures witnessed during the COVID-19 crisis.

4. Price transparency (Article 23)

4.1. Minimum list of “unavoidable and foreseeable” price elements

eu travel tech supports the ambition to tackle price transparency-related issues,
as laid out in the call for evidence. It is our position that the revision of the Air
Services Regulation should specify and enforce the display of fees which are
“unavoidable and foreseeable” through a list of minimum services applicable to
all airlines and all air tickets.

3 Special Report 15/2021: Air passenger rights during the COVID-19 pandemic



This will prevent a diverse interpretation by airlines of which fees are considered
‘unavoidable and foreseeable’ and will ensure transparent comparability for
consumers.

In our view, the following elements shall be included in such a list of always-
included price elements:

e cabinluggage;

e seating of minors next to accompanying adults.

It is also important that airlines communicate the dimension and weight
restrictions for cabin luggage with intermediaries and clearly indicate what is
included in the fare. This information should be provided in a consistent and
transparent manner. The European Commission’s call for evidence explicitly
highlights issues related to hand luggage size and weight, underscoring the need
for greater clarity and standardisation in this area.

4.2. VAT, online check-in and payment method fees

Furthermore, indicated prices shall display, as ruled by the CJEU in its Ryanair
decision* from 2020:

1. the amount of VAT on domestic flights;
2. the online check-in fees; and

3. fees charged for payment by a credit card other than that approved by
the airline.

In that case, the Court confirmed that such charges are not “optional”
supplements but rather foreseeable components which must be disclosed in the
initial fare offer.

4.3. Redefining the concept of “final price” in relation to the “minimum
flight offering”

We also suggest a revision of the notion of “final price” to “price for the minimum
available flight offering for the chosen class of service.” Indeed, what
constitutes the final price will now depend on the choices of the traveller to
supplement the minimum flight offering they have chosen. In other words, the
final payable price may vary as passengers add optional services on top of the
base offering. The Regulation’s terminology should therefore reflect this reality.

4 Case C-28/19, 23 April 2020

5 For the avoidance of doubt, fees not paid by the traveller (for example, service fees paid by a
corporation to a business travel agency) are not unavoidable costs for the traveller and should not
be included in the price of the minimum available flight offering.



4.4, Granular price breakdown challenges for intermediaries

Alongside the existing final price requirement, the Air Services Regulation also
requires the display of a price breakdown, prior to booking, which specifies air
fares or air rates, taxes, airport charges, and other surcharges or fees, such as
those related to security or fuel. The pursuit of this level of granular price
transparency is problematic for intermediaries due to the current lack of
uniformity and consistency in how airlines send through pricing information to
intermediaries. In practice, intermediaries have little visibility into the way in which
airlines classify charges and cost components when loading air fares into
systems such as a GDS. There are some airlines that may classify fuel charges as
part of the base air fare, while others may classify such charges as a surcharge
or even a tax. As a consequence, air fares from different airlines with identical
cost components would appear as having different amounts for each price
category, rendering those price breakdown categories arbitrary, confusing, and
less comparable to customers.

Any requirement for a price breakdown with this level of granularity must
therefore start with a requirement that the “source” of the information, namely
the airlines, makes the information available to others in a uniform and
consistent format. Until the airlines, who are those controlling those taxes,
charges and fees information, deliver the pricing information to their distribution
channels in a consistent and uniform manner, it is not reasonable to expect
intermediaries to display price breakdown information with the level of
granularity specified in the Air Services Regulation.

To close the existing information gap:

e Airlines must transmit full price breakdown datasets, including the base
fare and all taxes and fees, to any intermediary on a fair and
non-discriminatory basis.

e Airlines must clearly distinguish between refundable and non-
refundable components of the ticket: For example, always-refundable
elements (such as certain government or airport taxes) should be
separated from non-refundable ones (such as the base fare), replacing
today’s opaque breakdown of “fuel surcharges” or “security fees.” This way,
consumers can accurately anticipate the amount they are entitled to
recover in case of involuntary cancellation. The recent practice of some
carriers of stating that “no government taxes are included” is misleading
and should be explicitly prohibited, as it implies passengers have no tax to
reclaim if they do not fly.

o Display obligations should remain outcome-based rather than
prescriptive: The Regulation should specify what information must be
available to consumers, leaving flexibility as to how it is presented - a
necessity given the growth of mobile-first bookings and the limited screen
real estate on smartphones. Display obligations should also accommodate
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client preferences, particularly when such preferences are set out in a
written contract with a corporate client. In other words, the Regulation
should set the transparency outcomes (i.e., that all essential price elements
are clearly disclosed before purchase) but avoid micromanaging the user
interface or screen design.

4.5. Single source of truth: open, standardised airline pricing API

The revised Regulation should mandate a single source of price truth: airlines
must make the same fare, fee, and tax dataset available through their direct
channels and via at least one open, standardised API. This APl should provide
equivalent access to pricing data for intermediaries on fair and non-
discriminatory terms and without surcharges. Establishing such a universally
accessible fare database would ensure that every distributor (and by extension
every consumer) sees the same core price information, eliminating the current
disparities on the market. This measure would also align with the EU’s broader
data-sharing objectives in digital markets.

5. Transparency on optional price elements (Article 23)

5.1. Dependence on airlines for ancillary fee data

eu travel tech is supportive of requiring a clear display of optional price elements.
The current Regulation already provides for an obligation of transparency on
optional services at the beginning of the booking process®. However, the growing
number of optional price supplements and the airlines’ practices that limit access
to comprehensive information for indirect distribution channels preclude
effective comparison across airlines. The growing importance of these services
for consumers and businesses is evidenced by the revenue they generate: the
worldwide airline “ancillary services” market was estimated at $ 117.9 billion
worldwide in 2023, up from $102.8 billion in 2022’.

However, for this to be workable it must be incumbent upon the airlines to share
this ancillary information with intermediaries displaying prices. An obligation on
intermediaries alone to show all potential add-on fees would be futile if airlines
do not supply that data. In short, airlines should be required to make their
ancillary services (e.g. checked bag options, seat selection, priority boarding,
etc.) and their prices transparently available to third-party distributors, so that
consumers can see the full cost picture regardless of where they shop.

5 “Optional price supplements shall be communicated in a clear, transparent and unambiguous
way at the start of any booking process.”
”The CarTrawler , 2024



5.2. Core optional price supplements list

A list of “core optional price supplements” should be established. Any obligation
to display the monetary amounts of those supplements should apply only after
the consumer has selected a specific flight, unless websites or apps can use
hyperlinks, pop-ups, or other dynamic tools to present static information without
overloading the initial comparison screen. In our view, the following
elements should be considered core optional price supplements that airlines
must disclose and make easily accessible:

e checked-in luggage options (incl. size and weight restrictions);

e seat selection options (e.g. fees for extra-legroom seat or front-row
seats);

o ticket change and cancellation options;
e priority boarding and other boarding options;

« payment method fees (e.g. charges for using credit cards and other
payment types, where applicable).

5.3. Future-proofing via Annex and periodic review

In order to future-proof the Regulation, the list of “core optional price
supplements” could be included in an Annex and regularly reviewed and
adapted to relevant market developments. This would allow new ancillary
services or fee types (or changes in consumer expectations) to be reflected
without needing a full legislative revision each time.

Consumers need to be able to compare offers across airlines on a like-for-like
basis, in transparent marketplaces. This will only be possible if airlines make
transactable information on basic fares and core optional price supplements
available to indirect distribution channels, enabling them to provide consumers
with the comprehensive, transparent, and comparable information they need to
make an informed choice. In practice, this means an airline should not be allowed
to keep a key optional service (for instance, a large cabin bag option, or the ability
to choose a seat) hidden from OTA or metasearch displays if that service is part
of the airline’s offer to consumers on its own website. The goal is a level playing
field where an air fare plus its most common add-ons can be viewed side-by-side
across carriers.

5.4. Flexible device-agnostic display rules

At the same time, we urge the Commission not to impose overly prescriptive
screen-design rules. A principled approach - specifying what information must
be accessible by the consumer, not dictating where or in what format it must
appear - will better foster innovation while safeguarding accessibility across
devices, especially on mobile devices. Booking platform developers should retain



the freedom to design user-friendly interfaces, as long as they meet the core
transparency objectives.

Overly rigid rules about the placement or format of price information risk
becoming quickly outdated or inadvertently hinder new presentation ideas that
might actually improve clarity. The focus should remain on outcomes: that all
compulsory charges and key optional fees are communicated clearly and early
enough, without unnecessarily constraining the user experience design.

The European Accessibility Act, applicable from 28 June 2025, underscores the
importance of streamlined, mobile-friendly interfaces, reinforcing the case for
flexible display rules that accommodate different devices and user needs,
including persons with disabilities.

In summary, the Regulation should require transparency of optional fees but
allow flexibility in how and when during the booking flow that information is
presented, provided it is available to the consumer before a binding purchase
decision.

6. Obligations on intermediaries (Article 23)

6.1. Limits of intermediary liability when data is withheld

It must be noted that Art. 23 of Regulation 1008/2008 has in the past been
interpreted to oblige not only airlines to disclose price information, but also
intermediaries involved in the distribution of air travel®. A notable case in this
context was a decree adopted by French authorities on 10 April 2017, which
established excessive and restrictive price information obligations for
intermediaries.” Not only did these obligations contravene applicable EU law (in
particular Regulation 1008/2008 and Directive 2005/29), but they also unfairly
burdened intermediaries with the responsibility to provide consumers with
information they could obtain only through the voluntary cooperation of
airlines. In other words, the French decree sought to make intermediaries liable
for displaying certain optional fees that the airlines themselves had not provided
to them, an unworkable requirement that rightly conflicted with EU law.

6.2. Standard formats as pre-condition for disclosure

While intermediaries are naturally in favour of promoting transparency, such
interpretations present an issue which should be considered in the present
revision. In some cases, intermediaries may be obliged to display a price which
they have not been supplied with and have no way of obtaining. For example, an

& Including in actions by the UK Civil Aviation Authority in 2014

% In particular, the decree virtually prohibited the display of fares that include a discount linked to
a specific payment method, it obliged intermediaries to prominently display the amount of
refundable taxes in case of a failure to board by the passenger



OTA may be required by law to provide price information on optional price
supplements even where those supplements are not offered by the OTA and can
only be purchased directly from the airline. Intermediaries may thus find
themselves in a situation where they are required to display information they
have not been supplied with, and/or which they are not offering for booking on
their own websites. This is an untenable position that creates legal uncertainty
and potentially misleads consumers, since an intermediary could be forced to
show a price for a bag or seat service that it cannot actually sell or guarantee.

Considering the above, intermediaries should only be obligated to disclose
price information which they have been supplied with by airlines in
standardized format (e.g., IATA data standards) that intermediaries can easily
process and display to consumers, and only where the intermediary itself is
offering the optional price supplements for booking by consumers. In practice,
this means an OTA or metasearch engine can only be expected to show fees and
add-ons that an airline has made available to it via APls, GDSs or other feeds, and
that the OTA can facilitate the booking of, but not ancillary services that are
withheld from them or only purchasable on the airline’s own site.

6.3. Clarifying primary responsibility rests with airlines

If the Commission and the Member States authorities are committed to promoting
competition and price transparency through adequate enforcement of Article 23,
they must require the airlines to provide the information for and allow distribution
of all services via any distribution channel they use, including OTAs and
metasearch websites. Until carriers, who are setting those fees and services,
deliver the information to their retailers, it is impossible to expect intermediaries
to display information to which they have limited and sometimes even no access
or knowledge of.

In short, the primary responsibility for full disclosure of optional fees should rest
with airlines, as they are the providers of the services and the associated
prices. Imposing impractical obligations on intermediaries in neither effective nor
equitable. The revised Regulation should explicitly clarify this responsibility to
avoid misapplication of Article 23 against intermediaries in the future (as occurred
in the case of the French decree).

7. Sustainability transparency (Article 23 - proposed extension
to environmental data)

eu travel tech shares the Commission’s aim to increase transparency for
consumers regarding the sustainability footprint of flights, particularly
greenhouse gas (GHG) emissions.

In line with the EU’s ambitions to foster greener travel, consumers can play a role
by being given the possibility of booking flights with lower CO, emissions and
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selecting more sustainable travel options. In order to make those choices,
however, they need access to clear and trustworthy emissions information before
booking their trip.

7.1. Current obstacles: divergent CO, methodologies and data gaps

For travel distribution platforms, getting consistent and accurate information on
the CO, emissions of each travel option has proven challenging for two main
reasons:

e There is currently no single standardised calculation method for route-
based CO, emissions; each airline may apply its own calculation methodology
based on different data sets and assumptions (e.g. specific fuel burn, load
factors, radiative forcing index, etc).

¢ Even when emissions data exists, it is not always made available by airlines
to travel intermediaries or made available in a uniform and consistent
manner across carriers. Some airlines publish emissions per flight on their own
channels but do not include that data in feeds to third parties. Others may
provide data but using non-standard formats or differing metrics, making like-
for-like comparison difficult.

7.2. Mandating a harmonised, route-based emissions metric

Travellers deserve to be given the opportunity to effectively compare the
environmental performances of their travel options before booking their tickets.
Without having the full picture, consumers cannot drive change and this is a
major obstacle to making aviation greener, as the Commission itself
acknowledged in its recent Sustainable and Smart Mobility Strategy, which
highlighted the importance of consumer information to incentivise low-carbon
choices.

7.3. Alignment with CountEmissions EU, ReFuelEU, Green Claims
Directive and MDMS Regulation

We encourage the Commission to think ambitiously about sustainability
transparency in the context of the revision of the Air Services Regulation, whilst
ensuring full harmonisation with existing and forthcoming EU initiatives such as
CountEmissions EU, ReFuelEU Aviation, the Green Claims Directive and the
Multimodal Digital Mobility Services (MDMS) Regulation, so as to avoid
unnecessary duplication or conflicting requirements. This would entail
introducing an obligation for airlines to provide standardised emissions data
(CO2 per passenger per flight, using an agreed methodology) to customers and
travel intermediaries, with accompanying protections for intermediaries where
such data is not provided by the airlines. Such a regulatory intervention would
ensure the highest possible degree of consumer transparency, while directly
benefiting more sustainably operated air services by enabling consumers to

1
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identify and favour them. Embedding a complementary obligation in the Air
Services Regulation, namely that airlines must feed their emissions data into a
common format or database accessible to ticket vendors, will ensure
consistent and high-quality information across the travel distribution ecosystem.

7.4. Free of charge access for intermediaries and third-party
calculators

Moreover, the Regulation should require airlines to make the underlying
emissions data available free of charge to accredited third-party calculation
tools (e.g. Travalyst coalition’s framework for flight emissions). This would mirror
the access right foreseen in the draft CountEmissions Regulation, which
mandates airlines and other transport operators to provide necessary data to
allow independent verification and comparison of GHG emissions.

Embedding the same principle in the Air Services Regulation will ensure that
wherever a consumer shops for a flight, they can receive the same standardised
emissions information that an airline would display on its own website.
Consistency in data is key: every platform should be drawing from the same
wealth of reliable figures, rather than each airline advertising potentially
incomparable “green” metrics. This will also stimulate competition on
environmental performance, as airlines with better emissions profiles will have
that advantage transparently communicated across the market.

8. Airline insolvency protection (new Article 11a)

8.1. Scale of passenger harm from past airline failures

Airlines’ insolvency has been a pressing issue, well known to EU decision-makers
and with severe financial impacts on passengers and intermediaries, for some
time. According to the European Commission’s 2020 “Study on the current level of
protection of air passenger rights in the EU”, between 2011 and 2019, 87 airlines
went bankrupt, affecting 5.6 million passengers in some way. On average,
passengers directly affected by such insolvencies incurred €431 each in costs,
83% of which (€357) was not recoverable under any existing protection
mechanism. In 2022, together with the European Consumer Organisation (BEUC)
and the European Travel Agents’ and Tour Operators’ Association (ECTAA), we
called on the European Commission to take urgent action in order to protect
consumers and the broader travel ecosystem, namely by introducing a
mandatory insolvency protection scheme for the airline sector. This joint
appeal reflected a broad consensus among consumer and industry groups that
the status quo is leaving too many travellers unprotected when an airline
collapses.
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8.2. Precedent of the Package Travel Directive model

Experience has, in fact, shown that public enforcement in monitoring the
financial health of airlines is often insufficient to protect passengers. This was
exemplified in the cases of Air Berlin and Air Belgium, where even strong financial
monitoring could not predict its sudden collapse due to investor withdrawal. It is
therefore clear that there is currently no adequate protection for consumers
against this risk and that the political will is currently lacking to tackle the
problem. The COVID-19 crisis, which drove several airlines into administration,
further exposed the gap in consumer protection between passengers with flight-
only bookings on a failed airline, who often have little recourse to get their money
back, and package travel customers who benefit from insolvency protection.

Examples of successful implementation of a mandatory insolvency protection
mechanism can be found in the Package Travel Directive (PTD), where package
organisers are required to take out insolvency protection (e.g. bonding, insurance
or a guarantee fund) to ensure that consumers can be reimbursed and
repatriated if the organiser goes bankrupt. The experience of the PTD should send
a strong signal that a similar measure for airlines is both feasible and necessary
to level the playing field in the travel sector. The PTD regime demonstrates that
insolvency protection can be managed without crippling costs and prevents
unscrupulous actors from externalising bankruptcy costs onto customers or
taxpayers. We urge the Commission to draw inspiration from this model and
require airlines to secure a guarantee or insurance, or allow Member States to
introduce national guarantee funds, to ensure ticket refunds (and possibly
repatriation) in the event of insolvency. This not only protects consumers but
also responsible airlines, by avoiding a scenario where financially prudent
carriers are undercut by risk-taking competitors who know the State or
passengers will bear the losses if they fail.

9. Toward a fairer, transparent, and sustainable air travel
market

eu travel tech stands ready to work with the Commission, the European
Parliament, and Member State authorities to ensure that the revised Air Services
Regulation delivers bold, future-proof rules that empower consumers, strengthen
competition, and support the EU’s sustainability goals. The upcoming revision is
a chance to address long-standing market deficiencies — from opaque pricing
to refund abuses and bankruptcy protection gaps — with solutions that put the
passenger first and encourage fair competition. We trust that the Commission
will seize this opportunity to update the regulatory framework in line with these
principles.
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About eu travel tech

eu travel tech represents the interests of travel technology companies. eu travel
tech uses its position at the centre of the travel and tourism sector to promote a
consumer-driven, innovative, and competitive industry that is transparent and
sustainable. Our membership spans Global Distribution Systems (GDSs), Online
Travel Agencies (OTA), Travel Management Companies in business travel (TMCs)
and metasearch sites.

eu travel tech's members include Booking.com, eDreams ODIGEO, etraveli group,
Expedia Group and Skyscanner. Associate members include Amadeus, American
Express GBT, GetYourGuide, lastminute.com, Sabre, Trainline, Travelport
and TripAdvisor. Strategic Partners include Idealo and Omio.
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